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green economy can be possible by increasing the incentives and investments for this sector. In
addition, in order for sustainable tourism activities, which have green economy at their center, to
continue healthily, it is of great importance to include small-scale tourism enterprises and local
people in the process. In addition, sustainable development plans should be created by taking into
account the social and economic dimensions of tourism activities and these plans should be
implemented with determination. In this process, it is of great importance for the people living in
those regions to embrace and implement the green economic structure of tourism regions. In
addition to these, training programs should be organized and legal regulations should be made in
order to create awareness for the development of green economy in the tourism sector. In this
context, it is possible to say that sustainable tourism activities supported by green economy
practices can contribute to the realization of economic development by providing both
environmental and social benefits. In addition, strengthening international cooperation regarding
green economy practices is also extremely important. Mutual transfer of experience and
information regarding green economy practices obtained from other regions regarding the
tourism sector will provide significant contributions to the achievement of sustainability goals in
the tourism sector in the context of green economy. In particular, in order for tourism activities in
the context of green economy to be successful in terms of sustainability, benefiting from previous
practices and establishing cooperation with destinations known for successful sustainability
practices will contribute to both increasing knowledge sharing and the development of
environmentally friendly tourism. In addition, thanks to these practices, it is expected that
tourism regions will develop in the context of green economy and positively affect the
achievement of economically sustainable development goals.
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AHHOTaUMA: AHaJIM3UPYIOTCA BO3MOXXHOCTH Pa3BUTHUS KOHHOTO Typu3Ma B Ouickoi
0o6JlacTU M €ero poJjib B TypusMe. B uccienoBaHMM M3yda/MChb YHUKaJbHble BIeYaT/IeHUS,
KOTOpble IpejJjiaraeT TYpUCTaM JaHHOE HalpaBJeHHWe, a TaKXe 3JKOJIOTUYecKhue U
3KOHOMUYECKHUE BBIT'0/ibl, KOTOpPble OHO NPUHOCUT. Ha mpuMepe KOHHbIX MappyToB Ouickou
obJsiactu U fedarenbHocTU kKoMnaHUM “Horse Riding Osh” paccMoTpeHbl ocHOBHBIE GaKTOPHI,
NpensiTCTBYIOIINE PAa3BUTHIO KOHHOI'O TYPU3Ma, U NPEAJIOKEeHbI YTH UX PELIeHUSs.

B uccnefoBaHuu caesiad BBIBOJ O TOM, YTO pa3BUTHE KOHHOTO Typu3Ma, MOATOTOBKA
KBa/IMPULMPOBAHHBIX KaJIpOB U COBEPIIEHCTBOBAaHWE MAapKETHUHIOBBIX CTpaTeruil co3gafyT
YCJIOBHS /151 YyCTOMYMBOI'0 Pa3BUTHUS 3TOU OTPaCIH.

Kinw4yeBble c0Ba: Jiowajb, KOHHBIM TYpU3M, TYPHUCT, I3KOTYpU3M, MapuUIPYT,
My TeLleCTBUS, OTAbIX, YACTHBIHA CEKTOP, YCTOMYHUBOTO Pa3BUTHUS.

Abstract: The possibilities of developing equestrian tourism in the Osh region and its role
in tourism are analyzed. The study examined the unique experiences that this destination offers
tourists, as well as the environmental and economic benefits it brings. Using the example of
equestrian routes in the Osh region and the activities of Horse Riding Osh, the main factors
hindering the development of equestrian tourism are considered and ways to solve them are
proposed. The study concluded that the development of equestrian tourism, the training of
qualified personnel and the improvement of marketing strategies will create conditions for the
sustainable development of this industry.

Keywords: horse, equestrian tourism, tourist, route, ecotourism, travel, recreation, private
sector,. sustainable development.

BBegeHue: llesbio Mcciie[OBaHUS SIBJISIETCS U3yUYeHUe BaXKHOCTH, MOJIb3bl /IJ151 3/[0POBbSI
Y MEepPCIeKTHUB Pa3BUTHUS KOHHOTO TypU3Ma KaK HOBOT0 HanpasJsieHusl B OLICKOM 06J1acTH.

3agauu uccnesoBanusi: OnpeesuTh MECTO KOHHOTO Typu3Ma B 3KOTYpPU3Me; U3YYUTh
noteHyuaa OuicKod 06Js1acTU AJi KOHHOTO TYPU3Ma; BbIABUTH (GaKTOpbl, MPENsTCTBYOIHE
pPa3BUTHIO KOHHOTO TypU3Ma, U PeJJIOKUTD IIYTH UX PELIeHUs.

KoHHBIN Typu3M, Kak HOBOe HampaBJieHHe B OIICKOU 06J1aCcTH, HAHOCUT MUHUMaJIbHbIN
yllep6 mpupojie U JapUT TYpPUCTaM YHUKaJbHbIM ONBIT, AYXOBHOE paccjabjeHue U 0cobble
3MOLMHU. JTO COOTBETCTBYET OCHOBHBIM IMPUHLMIAM YCTOWYUBOrO PA3BUTHUS M CO3JAET
JIOTIOJIHUTE/IbHBIM MCTOYHUK J0X0Ja JJisi MeCTHbIX >KuTesied. KpoMe TOro, KOHHbIH TypHU3M
OTKpbIBAeT HOBble SKOHOMHYECKHE BO3MOXXHOCTH [IJIsl NpeJlpUHHUMaTe/ed, 3aHMMAaLIUXCs
*KUBOTHOBO/ICTBOM.

KoHeBOJCTBO MCHO/Ib30BajJOCh KaK KJOYEBOW pbluar B MCTOPUM U  KYJbType
KbIPIbI3CKOTO HapoJia. Y4WThbIBas, YTO KbIPTbI3bl BeAYyT KOYeBOM 06pa3 KU3HHY,
TPAHCIOPTUPOBKA U MPOU3BO/ICTBO MPOJYKTOB MUTAHUS ObLIM ObI HEBO3MOXHbI 6€3 JIoIIaIeH.
TypusMm, U ojgHa M3 ero oTpacjed — KOHHbIH TypuU3M, HMeeT OOJIbLIOE 3HAYeHUe JJIs
OpraHU3alUU MPUPO/HBIX TEPPUTOPUHN U PA3BUTHSI MECTHOI0 HacesieHUs. Onickast 06J1aCThb C ee
NpEKpPaCHOM NPUPOJOH, HUCTOPUKO-KYJBTYPHBIM HacJjeAueM, TOPHBIMA palOHaMU UMeeT
60JIbLION MOTEHIMaJ [IJ1s1 Pa3BUTHUS KOHHOTO TypH3Ma.

Kak BepxoBas e3/1a BjMsieT Ha manueHTa? UnnoTrepanusi BOCHPUHHUMAETCS YeJOBEKOM
yepe3 MexXaHUYEeCKOoe J[BH)XKEHHe U IICHUX0JIorhyeckoe BO3JelcTBUe. BcagHUK Ha Jiowajgu
coBepuiaeT 100 kayaHUW B MUHYTY. JTO BO3JEWCTBYeT Ha BCe MbILILbI U 3aCTaBJsSET X
BBITOJIHSATh CJI0’KHBIEe JIBMXKeHHUs. KpoMe Toro, /iJisi ynpaBJieHus JIOIA/IbI0 YeJI0BEK COBEPIIAET
pas/iuyHble [JBWXKEHUS JBYMs pyKaMH U [JBYMs HOTaMU OJJHOBpeMeHHO. [loCKoJIbKy
TeMIepaTypa TeJsa Joliagu Ha 1,6-2 rpajyca Bblllle, YEM Yy YeJsiOBeKa (TeMmepaTypa yesoBeKa
cocTaBjsieT 36 TrpajlycoB), MbILILbl HOI BCaJHUKA pa3orpeBalOTCi M MaCCUPYHOTCS. JTO
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YHUKaJbHbIMA MeTOJ, NPpOPUIaKTHUKHU U JieueHUsl IpocTaTuTa. BepxoBas e3fa Takxke yJyduiaeT
paboTy MbILIL, BHYTPEHHUX OPraHOB, YTO CIOCOOCTBYET U3JI€YEHUIO KeNTyJ0YHO-KUIIEYHbIX U
Cepe4YHO-COCYyAUCThIX 3a6oieBanuii [1,3]. CienyeT noA4epKHYTh, UTO BepxoBas €3/]a U KOHHbIe
IPOTYJIKU M0JIE3HbI HE TOJIbKO JIJIS1 TYPU3Ma, HO U /ISl 3/l0POBbS, U Mbl JJO/KHBI YYUTBIBATh UX
peuMyllecTBa.

KpoMe Toro, Ba>kHbIM BOIIPOCOM SIBJIIeTCSl YKpallleHue Jiomazel fas ¢oToTypusMa. B
3TOM CJIy4ae yx0/, 3a JIOLIa/ibl0 OCYLeCTBJISAETCA B CleAyolleM Mops/Ke: CHadala CTPYKTypa
1epcTH (BOJIOCHI Ha TOJIOBE, lllee U KOPIyce), 3aTeM L|BET OCTEBOT0 BoJloca (BOJIOCHI Ha I'PUBE,
XBOCTe U KONBITAaX) U, HAKOHel|, CTPMXKKa BOJIOC Ha Horax.[2]. 3To mpaBuJa caMOM JIOLIA/H.
OpHako Halla e TeJIbHOCTb OCHOBaHa Ha YKpalleHUHU KOHCKOTO cCHapsiKeHus (puc. 1).

PucyHok 1. YkpauwieHue sHewHez20 8uda KoHell komnaHuu “Horse riding osh”.

[TocKOJIbKY 3KCTpeMaJsibHble W Tellde IO0X0/[bl SIBJASIOTCS MNOMYJSIPHON OTpaC/blo,
BKJIIOYEHHE KOHHOTO TypH3Ma B 3TH chephl SBJISIETCS OHOU M3 CaMbIX aKTyaJIbHbIX 33/]a4. ITO
CBS3aHO C TeM, YTO B HacCTosiliee BpeMs TYPUCTbl H3-3a pybexa Bce yvalle TpPe6yHT
KOMOWHUPOBAaHHbIE UM WHTErpUpOBaHHble Typhl. J|pyrdMy CJI0BaMM, OHU HaCTaWuBalOT Ha
NPOCMOTpE CKauyeK BO BpeMs X0/bObl (puC. 2), CAylIaHUU 3BYKOB KOMY3a, €3/le Ha JIOIa/saX U
yInoTpebJeHUH HaIMOHAJIbHBIX 6Jt0A. JlomaZb UrpaeT KJIKYEBYIO pOJib B peaju3alUU 3TUX
pOLECCOB.
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PucyHok 2. Hepa «Cmpesbba u3 yKa 8epXom HA 10WUadu» 80 8pems IKCKYpcuu no
komnaHuu“Horse riding osh”

O6beKT U MeTOoAbl MCCAeJO0BaHMA: bbliM NpeANpUHATHl YCUIUSA N[O IMPOBEJEHHUI0
HaTYPHBIX MCCAeJ0BAHUN KOHHBIX Tpon B OLICKOM 06/1aCTHM U OLieHKe MX 3KOJIOTUYECKOTO U
TepaneBTUYECKOI0 NOTeHNMasa. bplia caeaHa nonbITKa U3YyYUTh TYPUCTHYECKHE MapLIPYThl U
ydacTHe MeCTHOTO COO001eCcTBa, CBI3aHHOTO C KOHHbIM TypHU3MOM B OLLICKOM 06J1aCTH, a TaKxKe
YAaCTHBIN CEKTOpP, OPTaHU3YIOUUH KOHHbIHA TYpU3M «KoHHBIN Typ Ol», opraHu30BaHHbBIN B ceJie
Kbiprei3-Uek Ouickod o6siacTu. OCHOBHOM TYpUCTHUYECKUH ce30H KOHHOU Typdupmbl Horse
Riding Osh, pa6oTatomeid ¢ 2022 roga, AJATCA KPYTJIbli roJi, IpUBJeKass MECTHBIX TYPUCTOB B
BeCeHHUE, OCEHHYeE U 3UMHMe MeCsLbl, TOT/a KaK pye3/, NHOCTPAaHHbIX TYPUCTOB COBNAZaeT C
JIETHUMHU MecsinaMu (puc. 3).

PucyHok 3. HHmepec UHOCMpAaHHbIX MYyPUCmMo8 K KOHHOMY Mypu3my Ha2As10HO
nposieasemcs 8 mypax komnaHuu «KoHHblil cnopmp».
3aTeM OyJleT OCyLIeCTBJIEH HeJleJIbHBIN TYp N0 AJaliCKOMY paloOHY 10 MaplIpyTy ceJio
Taw-Kopoo-nact6uie Usiiibipubik-nactouie Kapa-bysnak-nacrouie Capbi-Oii-nactouiie Ak-
Top-nactbéuuie Mypaaum-ropopg Ow (puc. 4).

PucyHok 4. OpzaHu3oeaHHbill myp komnaHuu “Horse riding osh” e Aaatickuli patioH.
OpHonHeBHble Typbl B Kapa-CylckoM pailloHe OpraHu3ylTCs [0 MapupyTy CceJio
Kbiprei3-Uek - cesio bew-MoliHok - [lanaHckoe BogoxpaHuuiie — ropo O (puc. 5).
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PucyHok 5. Komnanus “Horse riding osh” opzaHuzosasna myp e IlanaHckull pation Kapa-
Cyltickozo patioHa.

HezaBucHMO OT TOr0, OpraHU3yTCSA JIM 3TH TYPbl HA MeCTe UJIM 3a py0eXKoM, CTOUMOCTb
HeJesJbHOTO Typa coctaBiseT 120 gostapos CIIA (Ha yesioBeka), a OHOAHEBHBIE TYPbl CTOSAT
ot 1000 10 2000 coMoB (Ha yesioBeKa B 4ac). JTa KOMIaHUS, 3aHUMA0IAsiCsl KOHHBIM TYPHU3MOM,
B OCHOBHOM cogfepxuT 10 siomazied ¥ OopraHu3yeT OTABbIX JAJ WHOCTPAHHBIX M MECTHBIX
TYpUCTOB. flBNfAICb eQWHCTBEHHOW OpraHu3anyed MO pa3BeleHUI0 JioulaJed U KOHHOMY
Typu3my B OLICKON 06J/1aCTH, PacloJIOKEHHON B HEMOCPEACTBEHHON GJIM30CTH OT rOPOJOB, B
HacTosillee BpeMs HaM NPUXOAUTCS oOpaljaTbCcs 32 MOMOUIbI0 K MECTHBIM XKUTEJSIM, Korja
npuezxaeT OoJibliasg rpynmna TypUCTOB WM 0OO0JibLIOE KOJUYECTBO TYPUCTOB OJHOBPEMEHHO
(peub uzeT o somazax us cesa Keiproiz-Uek u Tam-Kopoo).

JlaHHBIM NPOLECC TAKXKe SABJSETCS UCTOYHHUK JoxoAa (mpuHocuT 1000 coMoB B JieHb 3a
JiolazAp) AJid )KUTeJslel cebCKOU MecTHOCTU. KpoMe Toro, Ha 06'beKkTax ropHOro Typusma B HoH-
Anaiickom (nuk JlenuHa) u YsrenckoMm (Kapa-lllopo) pervoHax nepeBO3KYy WJIM [JIOCTaBKY
TYPUCTOB Ha JIOLIA/AX OCYLIeCTBJSIOT B OCHOBHOM TYpUCTHUYeCKHe GUPMBI U TOCTEBbIE JOMaA.

Komnanus Horse Riding Osh npuHuMaeT 60/1b11101 TOTOK MECTHBIX TYPUCTOB B CEHTAOPE,
OKTs0pe, MapTe U amnpeJsie U npuHUMaeT oT 4 o 20 TypuUCTOB B JieHb. B Apyrue Mecsnsl no
cy660TaM U BOCKpeCEHBbSIM CloJia NpuesxaeT oT 7 A0 15 TypucToB B JeHb. /lJisT HNHOCTPaHHBIX
TYPUCTOB CaMbIMH 3arpy>K€HHbIMU MeCALlaMU SBJSKOTCA UIOHb, UI0JIb U aBryCT. B aTOM ciy4dae
OJHOJIHEBHBIX TYPOB He OyJeT, a OyAyT TOJIbKO HeJesbHble. Torja B KaX/A0M Type NpUAETCS
NPUHMMATb MHOCTPAHHBIX TYPUCTOB rpynnamMu. B pamkax KaxJoro Typa CrioJa NpPUE3KAT
OTOXHYTb OT 4 [0 15 HMHOCTPaHHBIX TYPUCTOB. Mbl CYMTaeM, YTO 3TOT IOKasaTeJsb JAET
HauJy4live BO3MOXXHOCTH /IJi1 pa3BUTHS KOHHOTO TypU3Ma.

Pe3ysibTaThl MCC/IeA0BaHUA: Ha 0CHOBAaHUM BblIlIENPUBEAEHHBIX UCC/AE0BAHUMN ObLIN
BbIOpaHbI NOAXO/SLIME PAallOHbI M MECTA [1J1S1 CO3/JaHUSI KOHHBIX MapuipyToB. OZJHAaKO, TOCKOJIbKY
He BO Bcex pauoHax OuCcKoW 06/1acTH BO3MOXKHO OpPraHU30BaTh U CO3JaTh MapuUIPYThI,
omnpeJieJieHO, 4YTO Ha3pesja HeOOXOJAUMOCTb B OpPraHU3alUU TYPUCTUYECKHUX CEKTOPOB U
X035 CTB, OPraHU3YIIMX KOHHbIN TYPU3M.

Hanpumep, B ropHbix paroHax Y3reHckoro, Kapa-Kyabmxunckoro u HookaTckoro
pPaliOHOB MMeeTCHd MHOKeCTBO TEPPUTOPHUH, IPUTOJHBIX [IJI1 OpraHU3alMi KOHHOTO TypU3Ma.
OpHako AJ1s yBeJIMYEeHUs MOTOJIOBbSl JIOIIaJleld BO BCeEM pervuoHe TPeOYIOTCS 3HAYMTEeJIbHbIE
pecypcbl U pabodas cusa. OTCYTCTBHe TYPUCTHYECKUX 6a3, KOHIOIIEH U MECT OTJbIxa AJIs
pa3BUTHUS KOHHOTO TypH3Ma; OTCYTCTBHE KBaJMQPUIMPOBAHHBIX TH/IOB; OTCYyTCTBHUE
ClelyaJlbHO TMOATOTOBJIEHHBIX CIELUAJUCTOB [Jis OKas3aHUus YyCAyr KOHHOTO TypU3Ma;
OTCYTCTBHE MapKeTUHra U MHopManuu; OTCyTCTBUE JO0CTaTOYHOU HHOpPMALUU O MapUIpyTax
BEPXOBOU €3/1bl CO3/1aeT NPENsATCTBUS /i1 UHOCTPAHHBIX U MECTHBIX TYPUCTOB.

[l ycTpaHeHUsl 3THUX HeJOCTAaTKOB HeOO6XOJUMO CTPOUTENbCTBO TYPUCTUUYECKUX
00BEKTOB U CO3/jaHMe ClleljMa/IbHbIX KOHHBIX MapUIpyTOB; 060ydyeHHe NepcoHaa — MOATOTOBKA
KOHHBIX MPOBOJAHUKOB W OpraHMU3alyf CHelya/ibHbIX TPEHUWHIOB; pa3BUTUE MapKeTHUHra -
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NpOJIBMXKEHHE KOHHBIX MapUIPyTOB Yepe3 TYPUCTUUYECKHE areHTCTBA U UHTePHeT-MJIaTPOPMbI;
CeroiHs pa3paboTKa 3KOJIOTUUYECKHUX CTAHJApPTOB SIBJSETCS 00513aTe/JIbHbIM YCJIOBUEM [
obecrneyeHus 3K0JIOTUYEeCKON 6€30MaCHOCTU KOHHOT'0 TypU3Ma.

KoHHbI# TypusM B O1ICKOM 06J1aCTH — OJHO U3 NepPCHeKTUBHbIX HallpaBJeHUH, KOTOpOe
MOXEeT CIOCOOCTBOBAaTh YCTOWYMBOMY Pa3BUTUIO 3KOTypu3Ma. [lid pa3BUTUS 3TOM OTpaCIu
Ba)KHO yJy4llaTb HWHQPPACTPYKTYpy, Pa3BUBATb TYPUCTUYECKHME YCJAYTH U 0OecrnedyuBaThb
3KOJIOTUYECKYI0 YCTOUYHMBOCTb. KOHHBI TypH3M JaeT BO3MOXXHOCTb MECTHBIM >XHUTEJSIM
C03/laBaTb HOBble pabouyre MecTa, COXPaHATb NPUPOAY U YCTOWYHMBO Pa3BUBATb TyPU3M. JTY
OTpacjJb MO>XHO YCIEUIHO pa3BUBAThb MOCPEJACTBOM COTPYJHUYECTBA TOCYJapCTBEHHOTO M
YaCTHOTO CEKTOPOB.
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Abstract

The purpose of the study was to identify various types of traditional culinary around
Borobudur Temple. Because the location of Borobudur Temple is in Magelang Regency. So the
research was conducted in the Regency and especially in Magelang City, Central Java. This study
uses a qualitative descriptive approach. The research was conducted several times since 2019,
2023, and 2024 which was carried out jointly by researchers from various universities in Jakarta.
Data collection was obtained through observation, interviews, and sample distribution. The
results obtained are that around Borobudur there are a number of traditional culinary that have
been known to tourists. Traditional culinary is developed from local natural resources. However,
this culinary has not been intensively introduced to tourists or designed as part of food tourism
that supports tourism development in Borobudur.

Keywords: Borobudur Temple Indonesia, Food Tourism, Traditional culinary, Magelang,
Central Java

Introduction:The world tourism industry is currently growing rapidly. According to a
survey conducted by the UNWTO (United National World Tourism Organization) which shows
data that as of January 2017 there has been an increase in tourist visits to tourist destinations.
Worldwide, there were 369 million international tourists (overnight visitors) recorded in the first
four months of 2017. This number shows 21 million more than the same month in 2016. In the
period January - April, around 28% of the number of tourists in a year is usually recorded. Tourists
who visit tourist destinations do not just enjoy the panorama, but can get the information they
need and interact with the community, they enjoy traditional culinary around the tourist
destination (DTW). According to Baiquni (2009) tourism is not only a physical journey from one
place to another with a different culture, but can also be packaged into an imaginary journey
across the boundaries of past and future time.
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